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Social media and social networking are 
powerful forces in today's society and 
essential for fmding work in visual media 
design. This course will teach students how 
to employ social media tools to create, 
develop, integrate and leverage social 
networks. 
No 
Letter, PassINo Pass 
o 

This course teaches students how to use social media tools such as Facebook, Twitter, 
Pinterest, LinkedIn and Y ouTube to develop, integrate and leverage social networks. 
Students willieam how to create personal and professional brands and critique current 
social media practices. 

N. MAJOR LEARNING OUTCOMES 
Upon completion of this course a student will be able to: 

A. Appraise social networking tools and methodologies. 
B. Compare how social networking and social media are used in different fields. 
C. Organize effective online methods to create connections to people, organizations, 

and groups. 
D. Use social media to create a personal or professional brand. 

V.CONTENTS 
A. Introduction: What is Social Media? 

1. History of social media 
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2. Social Media Ecosystem 
a. Community participation 
b. Branding 

3. Critique of social media 
B. Social Media Tools 

1. Social networking such as Facebook and LinkedIn 
2. Publishing tools such as Twitter, WordPress, and Squarespace 
3. Photo sharing tools such as Flickr and Instagram 
4. Audio sharing tools such as iTunes and SpotifY 
5. Video sharing tools such as YouTube and Vimeo 

C. Social Media Strategy 
1. Personal brand development and promotion 

a. IdentifY audience 
b. Create a vision and personal brand statement 
c. Create a social media development plan 
d. Determine social media tools to use 
e. Implement plan 
f. Measure success 

2. Professional brand development and promotion 
a. IdentifY audience 
b. Define and communicate the value of project's concept 
c. Understand the competition 
d. Determine what content and tools are used in execution of project 

1. Creating sticky content 
2. Add "viral value" 

e. Determine social media tools to use 
f. Implement plan 
g. Measure success 

1. Feedback and reviews 
2. Search engine optimization 
3. Web analytics 

VI. INSTRUCTIONAL METHODOLOGY 
A. Assignments 

1. In-class Assignments 
a. Weekly presentations and discussion of research assignments, such as 

analyzing a social media campaign, social media activism or specific 
applications of a single platform like Twitter. 

b. Weekly feedback discussions about classmates' social media projects 
2. Out-of-class Assignments 

a. Written blog updates with weekly examples of effective social media 
networking campaigns and tools 

b. Written blog feedback about assigned readings 
c. Written vision and personal brand statement 
d. Written strategy for personal social media branding campaign 
e. Implementati()n of personal branding campaign 
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B. Evaluation 
1. Written assignments, including blog with critiques of social media 

methodology, historical analysis of social media development and online 
communities, and assessment of effectiveness of social media tools 

2. Written vision and personal brand statement 
3. Written strategy for personal social media branding campaign 
4. Final presentation of personal branding social media campaign 

C. Textbooks and other instructional materials 
1. Online readings about developing professional and personal brands from 

publications such as Mashable, Forbes, Social Media Today and other relevant 
sites 

2. All students will be required to register with a variety of social networking 
sites, including Facebook, LinkedIn, Y ouTube and Twitter, as a part of the 
class work 

3. Blogging software will be used by students to detail weekly progress 
4. Readings from blogs and other web resources concerning current tools and 

social media campaigns will be referenced throughout the course 

VII. TITLE 5 CLASSIFICATION 
CREDITIDEGREE APPLICABLE (meets all standards ofTitle 5. Section 55002(a». 
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