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ill. CATALOG DESCRIPTION
An introduction to the theory, basic principles, and methods of oral communication with
emphasis on improving speaking and listening skills in the context of public speaking.

IV. COURSE OBJECTIVES
The student will be able to:
A. Create and articulate oral messages in a clear, coherent and sensitive manner in public

situations.



B. Organize and deliver oral presentations to diverse audiences with self-confidence,
clarity, enthusiasm and a polished style.

C. Paraphrase messages delivered orally by your audience while leading a discussion.
D. Increase understanding and practice of nonverbal techniques such as eye contact,

paralanguage and kinesic communication.
E. Distinguish among appropriate communication techniques in personal, social and

work related contexts.
F. Create effective communication messages that increase a positive self-image,

assertiveness, and ability to resolve conflicts in communication.
G. Distinguish between effective and ineffective interview responses.
H. Formulate successful interview responses.
I. Select the appropriate organizational technique for various types of speeches.
1. Evaluate claims, grounds, warrants, backing, and rebuttals using the Toulmin model

ofargument analysis.

V. COURSE CONTENT

A. Public speaking exercises to facilitate a relaxed and supportive environment.
B. Interview skills for job applicants.
C. Principles of self-concept and their impact on perception of others.
D. The nature and application of productive language usage.
E. Effective listening and feedback techniques
F. Characteristics, usage and interpretation of nonverbal communication.
G. Analyzing and adapting to diverse audiences.
H. Planning and presentation of speeches to diverse audiences in a public speaking

format.
I. Outlining techniques.
1. Visual Aids.
K. Organizational models such as categorical, chronological, spatial, problem

solution, and Monroe's motivated sequence.
L. The Toulmin model of argument analysis.

VI. INSTRUCTIONAL MEmODOLOGY

A. ASSIGNMENTS
1. Oral presentations/speech opportunities such as informative

speeches, persuasive speeches, and interviews. At least 2 speaking
assignments totaling no less than 10 minutes ofgraduated
difficulty.

2. Various out-of-class communication experiences such as speech
observations and informational interviews.

3. Assigned textbook reading.
6. Homework such as speech outlines, speech evaluation papers, and

construction ofvisual aids.

B. EVALUATION
1. Class participation



3. Quizzes on topics such as organizing speeches, visual aids, effective
delivery.

4. Oral presentations and outlines for informative and persuasive
speeches.

5. Individual projects such as speech evaluations and personal
evaluations.

7. Written final examination on topics such as persuasive techniques,
nonverbal communication, adapting to diverse audiences, sensitivity
to audience, and interview skills.

C. TEXTS AND OTHER MATERIALS
1. Textbook recommendations:

a. Fujishin, R. (2003). The Natural Speaker (4th ed.). Boston:
Allyn and Bacon.

b. Rotondo, 1., Rotondo, M. (2001). Presentation Skills for
Managers. San Francisco: McGraw Hill.

c. Brydon, S.R., Scott, M.D. Between One and Many: The
Art and Science ofPublic Speaking (4th ed.). Boston:
McGraw Hill.

d. Beebe, S.A., Beebe, S.l (2003). Public Speaking: An
Audience Centered Approach (5th ed.). Boston: Allyn and
Bacon.

2. Library reference material.
3. Instructor's handouts.
4. Multi-media materials.
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