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I. GENERAL DESCRIPTION 
A. Approval Date 
B. Department 
C. Course Number 
D. Course Title 
E. Course Outline Preparer(s) 

F. Department Chairperson 

G. Dean 

II. COURSE SPECIFICS 
A. Hours 
B. Units 
C. Prerequisites 

Corequisites 
Advisories 

D. Course Justification 

E. Field Trips 
F. Method of Grading 
G. Repeatability 

III. CATALOG DESCRIPTION 

April 2014 
Photography 
PHOT99 
Business Practices of Photography 

KenktlL 
Robert Nishihira 
CJ)3 f/1. . 

Doug Bish 

Lecture: 3 weekly (52.5 total) 
3 
None 
None 
None 
This class will benefit students who are 
seeking a career in photography, [me art or 
commercial. Students will be introduced to 
business skills and given the knowledge 
necessary to start and succeed in the field of 
photography. 
No 
Letter, PassINo Pass 
o 

A business course for photographers, students willieam practical and essential business 
skills such as marketing, self-promotion strategies, networking, pricing, and estimating 
taxes. 

IV. MAJOR LEARNING OUTCOMES 
Upon completion of this course a student will be able to: 

A. Assess various photography career options 
B. Describe markets available to particular photography fields 
C. Appraise marketing tools including photography websites and portfolios 
D. Summarize legal issues such as copyright and tax laws that pertain to photography 
E. Design self-promotion products such as direct mail pieces and business cards 
F. Evaluate grants in photography and art, publishing, and gallery exhibiting 

V.CONTENTS 
A. Photography fields 

1. Fine arts 
2. Commercial photography 
3. Editorial photography 
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4. Photojournalism and documentary photography 
5. Wedding and portrait photography 
6. Fashion 
7. Architecture 

B. Marketing and self-promotion 
1. IdentifYing markets 

a. Graphic designers 
b. Ad agencies 
c. Galleries 
d. Collectors 

2. Business cards 
3. "Leave-behinds" 
4. Direct mail 
5. Portfolio 

a. Print portfolio 
b. Website 

6. Networking 
C. Resume' writing for positions in commercial and fine art photography 

1. Formatting options 
2. Content appropriate to position 

D. Grants for photographers and artists 
1. Research funding sources 
2. Writing grants 

E. Publishing 
1. Commercial publishing 
2. Self-publishing 

F. Legal issues in photography 
1. Business license 
2. Taxes 
3. Copyright 
4. Model releases 
5. Contracts 

VI. INSTRUCTIONAL METHODOLOGY 
A. Assignments 

1. In-class assignments 
a. Survey and discussion addressing topics such as photography interests and 

photography career goals 
1. Fine arts 
2. Cormnercial 
3. Editorial 
4. Photojournalism and documentary 
5. Wedding and portraiture 
6. Fashion 
7. Architecture 

b. Design business card from rough layout to finished product 
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c. Produce free website using builder such as Weebly or Carbonmade 
d. Create photographer's model release 
e. Prepare documents for copyrighting photographs 

2. Out-of-class assigrunents 
a. Create "leave-behind" 
b. Collect direct mail pieces 
c. Research grants 
d. Write paper addressing marketing strategies for photographers that include 

direct mailing and networking 
e. Write paper comparing commercial publishing to self-publishing 
f. Assemble photographs into portfolio to show potential clients 
g. Network venues such as gallery openings and professional photography 

semmars 
h. Write resume' 

1. For commercial photography position such as studio assistant or post
production manager 

2. For fine arts position such as gallery coordinator or photography 
instructor 

B. Evaluation 
1. Students' photography career interests and knowledge based on written and 

oral survey, including papers on topics such as commercial photo career 
options, photojournalism, exhibiting in galleries, and publishing photographs 

2. Projects such as business card and "leave-behind" based on design, 
information and production 

3. Free website design based on such criteria as aesthetics, technical quality, and 
ease of navigation 

4. Paper comparing commercial publishing to self-publishing of photographic 
works 

5. Resume' with emphasis on organization, clarity, grammar and spelling 
6. Midterm exam covering topics such as websites, portfolios and marketing 
7. Instructor and class critique of photographers' direct mail pieces 
8. Instructor and class evaluation of students' model release and pricing guide 

designs with particular attention to clarity and professional appearance 
9. Quizzes on topics such as photography tax and copyright laws, networking, 

and pricing 
10. Paper on marketing strategies for photographers that include direct mailing 

and networking 
11. Student portfolios based on cohesiveness, aesthetics and processional 

presentation 
12. Final exam on topics such as contracts, business licenses, and buyers 

C. Textbooks and other instructional materials 
I. Crawford, Tad, Legal Guide for the Visual Artist, 5th edition, Allworth Press, 

NY, 2010 
2. Instructor generated handouts covering topics such as grant writing, model 

releases, and copyright laws 
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VII. TITLE 5 CLASSIFICATION 
CREDIT/DEGREE APPLICABLE (meets all standards ofTitie 5. Section 55002(a». 
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