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GRPH 35
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2 hours lecture, 4 hours lab

3 units
GRPH 21 Visual Literacy or ART 125A Basic Design or
IDST 125 Multimedia Content and Form
None
None
Development of problem-solving and conceptualization
skills for graphic design. Exploration of various design
principles and their applications. Use of design elements,
type and image to communicate effectively to a target
audience.
Yes
Letter Grade
Not repeatable

III. CATALOG DESCRIPTION

GRPH 35. Graphic Design (3)
Lec-2 Lab-4
Development of problem-solving and conceptualizatioo skills for graphic
design. Exploration of various design principles and their applications.
Use of design elements, type and image to communicate effectively to a

target audience.

IV. COURSE OBJECTIVES

A. When the student has successfully completed this course she/he will be able to:
L. Distinguish the difference between graphic design and fme art, and explain the role of

audience in graphic design.
.., Identify the major historical movements in graphic design, and recognize the work of

significant historical and contemporary designers.
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3 Recognize and use basic design elements and principles to effectively communicate a

specific concept to a target audience.

4. Classify and manipulate various forms of figure ground and other Gestalt principles.

5. Solve various graphic design problems by doing research and using problem-solving and

creative skills.

6. Identify basic categories of type and employ type as a design element. Experiment with

typographic voice.

7. Identify and use color theory to facilitate communication. Recognize and identify the

difference between additive/subtractive color, and spot/process color. Specify spot color

using the Pantone Matching System.

V. COURSE CONTENT

A. Introduction and overview of the course

1. Defining Graphic Design

2. Defining audience and its importance in Graphic Design

B. History of Graphic Design

1. Various movements in both Art and Design fields (Art Nouveau, Constructivism,

Surrealism, Bauhaus)

C. Design process

1. Stages in the design process

a. Identifying the problem

b. Identifying the audience

c. Research

2. Conceptualization techniques

a. Brainstorming

b. Thumbnails, roughs, comps

3. Overcoming creative blocks

D. Design theory and principles

1. Visual perception

a. Figure-ground

2. Basic design elements

a. Line, shape, space, size, texture, value, color

3. Basic design principles

a. Balance, rhythm, emphasis, unity, proportion

4. Gestalt theory

a. Figure-ground, similarity, proximity, continuation, closure

E. Identity: logos, marks and symbols

1. Applying Gestalt principles to mark and symbol design

2. Incorporating mark into identity system

a. Various applications: print, web; environment, etc.
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F. Type: design element and communication tool

I. Classification of type

2. Selecting type
3. Enhancing meaning through use of type

4. Structure: information hierarchy

G. Color

I. Basic color theory

a. Color wheels, properties of color, color relationships

2. Emotional aspects of color
a. Cultural differences in meaning of color

3. Technical issues
a. Additive versus subtractive

b. Process versus Spot

c. Consistency of reproduction

VI. INSTRUCTIONAL METHODOLOG Y

A. Assignments
1. Weekly reading assignments from the text and support materials
2. In-class exercises and homework assignments applying the course content
3. Creative projects

B. Evaluation
1. Attendance and class performance
2. In-class.exercises, homework assignments, and projects demonstrating an ability to:

a. Create graphic design projects demonstrating an understanding of audience.
b. Identify and compare various styles of historical and contemporary design

movements and designers.

c. Describe and use the design elements and apply basic design principles.
d. Manipulate and use Gestalt principles to create symbols and marks.
e. Use conceptualization and problem-solving techniques to reach a creative design

solution.
f. Identify an appropriate typeface for a particular concept and audience.

g. Select and apply color correctly for both design and production purposes.

3. Quizzes and a written midterm covering:

a. Stages of design process, criteria for evaluation good design

b. Identification of design principles, elements and Gestalt theory

4. Creative project integrating the use of type, image, color and design principles to attract

and inform an audience about a special event.

C. Texts and other Materials

1. Arntson, Amy E., Graphic Design Basics. Orlando, Florida; Harcourt Brace College

Publishers, 1998.
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VII. REQUESTED CLASSIFICAnON

CREDITIDEGREE APPLICABLE (meets all standards of Title V. Section 55002 (a))
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TECHNOLOGY-MEDIATED COURSE PROPOSAL

Course Outline Addendum

I. GENERAL DESCRIPTION

A.

B.

C.

D.

E.

F.

G.

H.

Date

Department

Course Identifier

Course Title

Preparer

Chair

Dean

Mode

September, 2005

Graphic Communications

GRPH 35

Graphic Design

Online, face-to-face hybrid

II. TMI COURSE JUSTIFICATION

A. How is this course particularly suited to being offered online?

The course structure is project oriented. Much of the time in class is spent giving

students reference material in the form of visuals, readings, exercises and

activities. This reference material can be put online and perhaps be more useful

for students to view and reflect on, from their homes, while working on their

projects.

B. How does this course help meet the goals of the:

1. college 2. department 3. program

This is a second semester design course which requires a pre-requisite, but more

importantly, is a pre-requisite for almost all the certificate and degree programs in

the Graphic Communication department, as well as the Multimedia department.

Putting the course online will make the course available to more students who

may otherwise have time conflicts, and allow them to move through their

programs easier.

III. INSTRUCTIONAL DELIVERY

A. What methods of delivery will be used to offer this course?

Fourteen (14) face-to-face meetings in addition to the online weekly work.

B. What methods will be used to communicate between instructor and students?

During face-to-face meetings students and instructor will interact in person.

Online students and instructor will interact via email and discussions boards.



,co How many hours per week are students expected to use the specified technology?

Seven (7) hours per week on the average.

D. How will instructor and student contact be maintained, including the frequency of

contact?

Six to ten hours per month will be face-to-face meetings. Six hours per week will

be online.

IV. INSTRUCfIONAL METHODOLOGY (see Curriculum Handbook for guidelines)

A. Assignments

• Reading assignments and support material will be given online.

• Exercises, assignments and creative projects will be given online.

B. Evaluations

• Attendance and class performance will be evaluated from both online activity
and face-to-face meetings.

• Exercises, assignments and projects will be evaluated during face-to-face
meetings

C. Evaluation (test and exam) Protocols

Quizzes and midterm exam will be performed online.

D. Textbooks and Instructional Materials

Landa, Robin, Graphic Design Solutions, Third Edition. Thomson-Delmar
Learning Publishers, 2005


