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II. COURSE SPECIFCS:

CASC 35, Fashion Drawing (3)
2 hours lecture, 3 hours laboratory

COURSE DESCRIPTION:
A beginning drawing class of the fashion figure, addressing the needs for an illustrated
figure as well as the working sketch. Students will learn to draw the clothed figure in
motion with emphasis on textile characteristics, color mediums, and construction
details. Development of a personal illustration style and a portfolio are included in
course objeclives.

LETTER GRADE

MAY BE REPEATED TWICE

IV. COURSE OBJECTIVES:

1. Define and plan the female, male and children's figure using the basic proportions
characteristic of the standards required in this specialized field.

2. Interpret the illusion of motion through the balance of weight distribution on
(a) the turned figure, (b) pelvic thrust and stance, (c)3-dimensional fleshed out figure

3. Develop a file of garment designs and become familiar with their identification by
name.

4. Draw fashion accessories.
5. Adapt personal style of illustration to the market (Le. mail order, magazines, designer

looks, specialized age markets). Develop drawing and coloring skills in'several
mediums. wash, watercolor, ink-line, specialized papers & effects. Increase
knowledge of fashion illustration as a profession.

6. Develop drawing and coloring skills depicting the detailed human figure, construction
details in clothing and diagrammatic designs for pattern making using several
mediums, wash, watercolor, ink-line, specialized papers and effects.

7. Evaluate the knowledge of fashion illustration as a profession.



V. COURSE CONTENT:

1. Introduction to fashion drawing, uses of tools and materials.
2. Figure Planning.
a. Development of the proportional male, female and children
figures as they differ from those used in fine arts.
b. Illustration of motion, balance of weight, turned figures, and
fleshed out three-dimensional figures.
c. Illustration of figure details, hair, face, hands, and feet.
3. Drawing of fabric characteristics.
4. Drawing of decorative and construction details.
a. Diagrammatic designs for pattern makers.
5. Drawing of fashion accessories.

6. Development of illustration style for specific markets, mail order,
magazines. designer styles. and specialized age markets. including
experimentation with illustration mediums. colors, and
drawing techniques for special effects.
7. Exploration of fashion-illustration as a career choice
and application to industry and various visual media.
8. Channels of employment
9. Presentation of a completed portfolio.

VI. INSTRUCTIONAL METHODOLOGY:

A. Assignments:
Methodolgy:
1. Combination of lecture and demonstration.
2. Slide transparencies.
3. Assorted visual aids-live models, garments, fabric swatches, accessories,

newspaper & magazine illustrations.
4. Field trips as required.
5. Guest lectures.
Student Work:
1. Completion of student portfolio.
2. Presentation of all work for critique.
3. Completion of practical and written tests.

B. Evaluation:
1. Completion of assignments: The need of the student to perform assignments on

time, and completely, as would be the case in professional life, is discussed.
Completion on time is one important criterion of having met the course objectives.

2. Class critique of work completed. The instructor and students share in group
criticism and discussion of the individual work as it is completed, judging both the
esthetic and practical value of the conclusions.

3. Peer-group acknowledgement is an important factor in evaluating student work,
particularly since it is the peer group that will be the most effective evaluators of
the students' work after graduation.



4. The instructor counsels students individually on the progress of the student in the
class work.

5. Midterm, Final and Final Project grades. (Design and presentation of the portfolio
is the final project)

C. Texts and Other Materials:
1. Textbooks - Fashion Drawing, Bill Thames, McCraw Hill, 1985 and others to be

determined by the instructor.
2. Library and other reference materials, such as current newspapers, Women's Wear

Daily, European and American fashion magazines.


