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This course exposes students to industry 
standard practice in on-air announcing and 
radio production in preparation for 
internships and entry level employment in 
the broadcast and internet radio industry. 
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Practical experience in radio production and on-air announcing. Students gain hands-on 
experience as announcers, on-air personalities and board operators for KCSF, City 
College of San Francisco's Internet radio station. 

IV. MAJOR LEARNING OUTCOMES 
Upon completion of this course a student will be able to: 

A. IdentifY and classifY radio programming format structure. 
B. Apply appropriate format components such song selection, music placement, 

broadcast tempo and tone. 
C. Integrate music and voice on the air and in pre-recorded productions. 
D. IdentifY and apply various production techniques for radio commercials, public 

service armouncements and promotions. 
E. Select appropriate microphones and apply industry standard performance 

techniques. 
F. Produce live and automated radio progrannning using radio computing systems. 
G. Describe, interpret and analyze audience ana1ytics. 
H. Compare and contrast various methods of radio programming distribution. 
1. Construct, assemble and appraise a professional air check and employment 
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portfolio 

V. CONTENTS 
A. Format Radio 

1. Dayparts 
2. Structure 
3. Audience 
4. Trends 
5. Radio program formats such as Adult Contemporary. Urban Contemporary, 

Contemporary Hit Radio, Jazz, News/Talk, Sports, Classical, Hip Hop and 
Rap 

6. Live and automated radio programming 
B. Format components 

1. Music research 
2. Song selection 
3. Music placement 
4. Broadcast tempo and tone 

C. Radio performance techniques 
1. Integrating music and voice 
2. Formulate intro and outro patterns 
3. Announcing IDs, sweepers, and promotional announcements. 
4. Managing and allocating time during on-air performance 
5. Public appearances on behalf of a radio station 

D. Production techniques for commercials, public service announcements and 
promotions 
1. Matching copy to music choice 
2. Matching copy to tempo and tenor 
3. Production equipment, software and materials 

a. Microphone selection 
b. Digital software such as Adobe Audition and Pro Tools 
c. Background music and sound effects 
d. Final project mixdown 
e. File transfer to radio server for live and automated presentation 

E. Program Distribution 
I. Syndication 
2. Satellite 
3. Internet 
4. Mobile phone 
5. Emerging technologies 

F. Ratings: Structure and Frequency 
I. Analytics such as Arbitron, Tune-In, BDS, and Scarborough 
2. Personal People Meter (PPM), diaries and other unaided recall tools for 

audience measurement and analysis 
G. Career opportunities in radio 

1. The role of Clear Channel, Cumulus and other group owners 
2. Sales, promotion, and other employment avenues 
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3. Independent production and voice-over as an option 

VI. INSTRUCTIONAL METHODOLOGY 
A. Assignments 

1. In class 
a. Perform a minimum of one live on-air program one hour each week to 

support hands-on learning of on-air performance techniques. 
b. Produce, record and announce one or more public service announcements 

each week to practice radio production and performance techniques. 
c. Produce legal I.D.'s, sweepers and other announcements including 

promotions for KCSF Radio each week to practice industry standard radio 
production techniques. 

d. Attend a field trip to a commercial station to observe industry radio station 
operations. 

2. Out of class 
a. Produce weekly air checks of live on-air programs to benchmark 

performance and production improvements. 
b. Provide announcing assistance for other on-campus organizations to gain 

skills and practice public announcing and promotions. 
c. Make public appearances on behalf of station to gain confidence and 

practice professional presentation as station representative. 
B. Evaluation 

1. Weekly evaluation of on-air performances to benchmark progress in learning 
and applying professional radio performance techniques. 

2. Weekly evaluation of produced materials, public appearances, and station 
promotion materials and activities. 

3. Mid-term examination testing for concepts such as programming technique, 
program structure, audience analytics and music research. 

4. Final examination testing for concepts such as audience analytics, program 
distribution, intro and outro patterns which includes performance evaluation 
of final air check and presentation of portfolio. 

C. Textbooks and other instructional materials 
1. Keith, Michael C., The Radio Station, 8th ed., Burlington, MA: Focal Press, 

2009. 

VII. TITLE 5 CLASSIFICATION 
CREDITIDEGREE APPLICABLE (meets all standards of Title 5. Section 55002(a». 
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