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Two advanced-level CCSF fme art courses 
or demonstration of these exit skills 
None 
It is highly recommended that the student 
have a cohesive body of artwork 
This course grew out of increasing student 
demand for a practicum that covered the 
essential business tools needed for students 
to build a career as a visual artist. The 
course will provide our students with an 
insider's know-how to successfully negotiate 
the art world. 
Yes 
Letter 
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Intensive survey of professional art practices that are necessary for a career as a visual 
artist. These practices include marketing, promoting, and exhibiting artwork, staging an 
exhibition, and preparing a transfer portfolio for a 4-year or graduate art program. 

IV. MAJOR LEARNING OUTCOMES 
Upon completion of this course a student will be able to: 

A. Assemble and test business practices for marketing, promoting, and exhibiting 
their artwork. 

B. Describe, categorize, and analyze national and regional art markets and 
opportunities. 

C. Compare and categorize undergraduate and graduate fine artIcommercial art 
programs and create required transfer portfolio and statement. 

D. Describe and produce all aspects of a group exhibition, which include publicity, 
preparation, and curating. 
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E. Apply communication and presentation skills, both written and oral, in order to 
articulate one's motivations, art practice, and content to laypeople and art 
professionals. 

V.CONTENTS 
A. Introduction to exhibition spaces 

1. Principal spaces within the field of fine art: their nature, purpose, and value 
a Commercial gallery 
b. University/college gallery 
c. Non-profit gallery/art center 
d. Artists cooperative/collective 
e. Non-traditional venue: cafe, web-gallery, guerrilla art, etc. 

2. Exhibition categories: their nature, purpose, and value 
a. Curated 
b. Juried 
c. Open 
d. Themed 
e. Solo 
f. Group: small and large 

3. Professional titles/roles associated with exhibition spaces: their 
responsibilities, their alliances, and goals 
a. Curator 
b. Juror 
c. Dealer/gallerist 
d. Consultant 
e. Critic 

B. Introduction to professional practices that involve securing an exhibition and 
building an art career 
1. Artist's packet: what to include and how to produce a professional copy 

a. Cover letter 
b. Bio/resume 
c. Artist statement 
d. Digital images 

2. Finding a marketing and defining audience: research into finding a good 
match between space and artwork/artist 
a. Online research: local and national 
b. On-foot research: visiting local galleries/spaces 
c. Strategy, timeline, and short-term and long-term goals 
d. Define specific audience 
e. Presenting portfolio and follow-up 

3. Building communities and relationships: types and benefits 
a. Residency/retreat 
b. Cooperative/collective 
c. Critique group/support group 
d. Open studios 
e. Internship and volunteering 

CCSF, Art, ART 185, Art CareerfTransfer Portfolio Prep, March 2013, Page 2 of 5 



f. Formal and informal mentors 
C. Introduction to professional art practices that involve participating in exhibitions 

1. Basic considerations 
a. Shipping 
b. Contractlconsigmnent and inventory forms 
c. Insurance 
d. Pricing/sales 
e. Framing 

2. Publicity: how to promote an exhibition 
a. Press release 
b. Mailing listlemaillistlsocial networking 
c. Title: its influence and relevance 
d. Announcements 
e. Website 

3. Staging an exhibition 
a. Timeline 
b. Preparation/lighting 
c. Signage: labels, title, and other text 
d. Reception, lectures, workshops, and other events 

D. Public speaking 
I. Types of speaking situations 

a. Elevator pitch: one-minute introduction without images 
b. 10 minute presentation with images 
c. 20 minute presentation with images 

2. Audience 
a. Layperson 
b. Artist 
c. Academic 
d. Gallerist 

E. Introduction to the process of selecting an art program and preparation of transfer 
portfolio 
1. Research 

a. Online sources 
b. Campus visit 
c. Student interview 
d. Class visit 
e. Chair interview 
f. National portfolio day 

2. Understanding [mancial aid and debt 
3. Constructing a "statement of intent" required by private schools and MFA 

programs 
4. Requesting letters of recommendations 

a. Process and expectations 
b. Etiquette 

5. Assembling a "body of artwork" or portfolio 
a. Definition of "body of artwork" 
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b. Methods to assist in initiating a body of artwork 
c. Editing and expanding body of artwork 
d. Professional presentation of artwork: digital and physical portfolio 

VI. INS1RUCTIONAL METIIODOLOGY 
A. Assignments 

1. In class assignments are given every week and require student to apply 
professional practices introduced in class. Examples include: 
a Analysis of readings: for example, chapters from Art and Fear and Taking 

the Leap 
b. Presentation of artwork: visual examples and oral descriptions by artist 
c. Criticism of student portfolio presentations: peer oral and written feedback 
d. Writing and oral exercises that focus on art practice and career goals: for 

example, students describe their style, their content, their historical and 
contemporary influences, and their artistic journey to instructor, to 
individual student peers, and to entire class 

e. Criticism of student artist statements: peer oral and written feedback 
f. Analysis of guest presentations: for example, review of presentation by 

Amy Stimmel, Alameda County Arts Commission, regarding her lecture 
on public art opportunities for emerging artists 

g. Field Trip: visit to professional photographer's studio to learn the process 
of documenting artwork 

2. Out-of-c1ass weekly reading, research, and assignments. Examples include: 
a. Writing first and second draft of artist statement 
b. Writing a group exhibition proposal: locating a space, assembling group of 

artists, selecting theme, and writing statement 
c. Online research: for example, fmding listings for exhibitions, grants, and 

public art opportunities; fmding examples of well written and poorly 
written artist statements, locating local galleries that are appropriate for 
the student to exhibit artwork; locating information regarding two art 
media sources, in depth investigation of four colleges/university art 
programs. 

B. Evaluation 
1. Assignments: Assess the student's ability to effectively solve problems that 

involve an artist's professional practice: research, writing and speaking about 
one's work, and presenting one's work to various audiences. 

2. Critiques: Appraise students ability to analyze and find solutions to improving 
one's own work and give astute and relevant constructive criticism to peers 
using acquired knowledge of studio art business practices and expectations. 

3. Final Project: Evaluate student's ability to present an engaging 1 minute and 
10 minute lecture ofhislher artwork. Evaluation includes: student's ability to 
visually and linearly present a cohesive body of artwork, quality of digital 
images, and student's ability to communicate their practice, process, and 
content using fine art terminology. 

C. Textbooks and other instructional materials 
1. Textbooks 
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a. Cay Lang, Taking the Leap, Chronicle Books, 2006 
b. David Bayles and Ted Orland, Art and Fear, Capra Press, 2012 

2. Media resources 
a. Instructor-generated lectures 
b. Web-based tutorials and lectures: TED, Roadtrip Nation, Art21 

VII. TIlLE 5 CLASSIFICATION 
CREDITIDEGREE APPLICABLE (meets all standards of Title 5. Section 55002(a)). 
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